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TLT REVENUE

Q1 '22-'23
JUL $147.6 K
$66.2 K

$173.1 K
$164.9 K

AUG EEEEX

$65 K
$211.7 K
$198.7 K

SEPT BEiUEAR

$1349 K
$165.4 K
$177.3K

@

2019 - 2020

2022 - 2023
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TOURISM IMPACT

Q1 '22-'23

m et T A BRSNS INTERMEDIARIES

19-'20
'20-'21
'21-'22
'22-'23

PR s o0z 134% +3% +53% +4%
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HEART OF THE
ROGUE FESTIVAL
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THE SOUTHERN OREGON

CERNH LE
CLASSIC
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TOURISM IMPACT

2021-2022

“ et T A BRSNS INTERMEDIARIES

18-'19
19-'20
'20-'21
'21-'22

PRYs 20z 125% +14% +54% +97%
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TOURISM PROMOTION

PRINT PUBLICATIONS CONNECT TV

LA lRR[el )l 5.2 MILLION @ n

CIRCULATION IMPRESSIONS

rrrrrrrrr

DIGITAL & STREAM SEM DIGITAL ADS

@t 10.8 MILLION BTN A YV [THNTe] Y

IMPRESSIONS IMPRESSIONS
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TOURISM PROMOTION

NATIONAL PRESS IMPACT PRESS RELATIONS
TRAVEL+

Top 12 Small Towns in

- Oregon You Have To Visit

NATIONAL MEDIA
ARTICLES
1 s 9 M IMPRESSIONS

-TRAVEL & LEISURE
MAGAZINE

AAAAAAAA

GQM o CHlFornu TesealeTines “Siéon
VALUE Forbes @he Washington Post
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TOURISM PROMOTION

WEBSITE SOCIAL
59 MILLION 8.4 MILLION  +40%

IMPRESSIONS IMPRESSIONS INCREASE YOY

VAT 47,721 +26%

INCREASE YOY FOLLOWERS INCREASE YOY

NEWSLETTERS RiaNel elv]in) 3
22,033 EYEYY)

EMAIL LIST DISTRIBUTED

88,451 247

TOTAL DELIVERIES BROCHURE LOCATIONS

- 2022 | ANNUAL REPORT



VISITOR
INFORMATION
CENTERS

L

VISITOR CENTER #2 K, =

DOWNTOWN
MEDFORD
VISITOR CENTER
& RETAIL STORE

VISITOR CENTER #1

AIRPORT VISITOR
INFORMAION KIOSK

VISITOR CENTER #3

COMING SOON

ROGUE X SPORTS
& EVENTS CENTER
VISITOR
INFORMATION
OUTLET
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EVENT PROMOTION

2,616 $83,455

EVENTS POSTED LAST FY 25 EVENTS FUNDED
FOR FREE PROMOTION IN 2021-22

HEART OF THE ROGUE FESTIVAL
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HOW MEDFORD IS CAPITALIZING

Partnership with Southern Oregon Sports Commission

v/ Sports Advocacy
 Event Procurement
v/ Venue Development

iR

Now your RO

1]
SOFTBALL

YOUTH SOCCER
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SPORTGROUND BRAND

YOUR

™8 sPorTsRoUND

WHERE THE WEST COAST PLAYS.
YOUR

™8 ScorrerouND’

WHERE THE WEST COAST PLAYS.

ALY
2¢W)< MEDFORD pryn

| | & coMMuUNITY VISION

G
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BRAND WEAR
PROGRAM

N

HEART OF THE ROGUE
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REGIONAL
COLLABORATION

WEART OF THE ROGUR
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